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The Impact of Electronic Multimedia on Shaping the Arab Culture of Arab Citizens

as Perceived by a Sample of University Students in Jordan

Sameh Mahafza*

ABSTRACT

This study aims to investigate the impact of electronic multimedia on shaping the Arab culture of Arab citizens
as perceived by a sample of university students in Jordan through answering the following questions:
1. What is the impact of electronic multimedia on shaping the political aspect of culture of Arab citizens as
perceived by university students in Jordan?
2. What is the impact of electronic multimedia on shaping the social aspect of culture of Arab citizens as
perceived by university students in Jordan?
3. What is the impact of electronic multimedia on shaping the educational aspect of culture of Arab
citizens as perceived by university students in Jordan?
4. Are there statistically significant differences in shaping Arab culture of Arab citizens as perceived by a
study sample due to sex or college?
The study consisted of 115 University students working on their bachelor degree enrolled at the Hashemite
University in the academic year 2007/2008. The researcher utilized a tool which consisted of 31 items and three
dimensions (political, social and educational).
The findings of the study revealed that:
- Electronic multimedia, mainly TV and satellite channels, had significant positive as well as negative
effects on Arab citizens.
- Most Arab countries lost control on the flow of concepts, beliefs, information, knowledge and value
system in their societies.
- Excessive viewing of satellite channels had a significant impact on shaping habits, attitudes, values and
daily behavior.
- Kids and youth are bombarded with violence, sexual messages and images in all media such as
television, magazines, advertisements, music, movies and internet.
In the light of the study findings, the researcher recommended the following:
- Supporting the values of freedom, democracy, human rights, pluralism and equality among the citizens
in the Arab world.
- Inclusion of values of morale and ethic in curricula and information programs.
- Guaranteeing easy access to information resources and knowledge with feasible cost.

Keywords: Electronics Multimedia, Satellite Channels, Internet, Identity, Violence, Democracy, Human
Rights, Pluralism.
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