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The Impact of Social Media Marketing on Purchase Intention in Jordan

Hala Bilal Al-Nsour', Excimirey Amer Al-Manasrah?, Mohammed Al-Ziyadat

ABSTRACT

This study aimed to examine the impact of social media marketing through its dimensions (firm
creation content, user generated content) on purchase intention in Jordan. The study used the
purposive sample to reach the people who used social media for marketing goals in Jordan. The study
used descriptive analytical approaches such as: frequencies, percentages, means, and standard
deviations to describe data and the simple and multiple regressions to test hypotheses. Some
important findings of this study were: there was a significant impact of social media marketing on
purchase intention in Jordan. Social media explained 59% of the variation in the purchase intention.
There was a significant impact of firm creation content on purchase intention. Firm content explained
56.4 % of the variation in the purchase intention. There was a significant impact of user content on
purchase intention. User generated content explained 34.1% of the variation in the purchase intention.
Some of the main recommendations were that companies should adopt social media marketing on
their businesses especially in marketing and they should improve their creation content effectiveness.

Keywords: Social media, Firm creation, User generated, Purchase intention.
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